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Interesting Graphic Symbol Design of “Emotional
Candy” from the Perspective of Emotional Design

Chuanhan Xiong
School of Art and Design, Hubei University, Wuhan, Hubei

Abstract: This research takes the “Emotional Candy” project as its research object, focusing on innovation and
breakthroughs in the visual design of contemporary fast-moving consumer goods. Traditional candy packaging
remains dominated by a flavor-oriented model, lacking emotional depth and brand distinctiveness. Against this
backdrop, the paper highlights the unique significance of “Emotional Candy” for younger consumers and analyzes
the symbolic transformation of four basic emotions—joy, anger, sadness, and fear—into visual forms that embody
user needs and narrative expression. Furthermore, it examines the main features of the packaging design and its
interactive qualities, while extending the discussion to derivative products such as decorative tapes and phone cases
to reveal the cultural connotations, functional tendencies, and target audience of the brand. The study demonstrates
how playful graphic symbols can shape candies into carriers of emotion and culture, transforming them from
ordinary snacks into media for communication, identity, and sharing. This approach provides new references for
food packaging innovation and the development of cultural and creative products.
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