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Abstract: In the context of globalization today, sports terminology, as a special language symbol, is increasingly
playing a role in cross-cultural communication. Sports terminology not only carries rich sports knowledge and
cultural information, but also its design and dissemination methods have a profound impact on the global
dissemination of sports culture. This paper aims to explore the design and dissemination of sports terminology in
cross-cultural communication. By conducting in-depth research on the semantics, cultural connotations, and visual
and auditory conveyance of sports terminology in cross-cultural communication, this paper reveals the unique
design value of sports terminology in sports branding, event promotion, and cross-cultural sports exchange. The
significance of this study lies in that it not only provides cross-cultural communication strategies and guidance for
sports organizations, brands, and events, but also promotes the global dissemination of sports culture and the
protection of cultural diversity. By implementing effective sports terminology design, we can enhance the
international influence of sports events, promote communication and cooperation between different cultures, and
also provide new research perspectives and practical cases for the sports design field.
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