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Abstract: The digital economy era has put forward higher requirements for the practical ability, theoretical insight,
and innovative thinking of marketing talents. The traditional course of Marketing Planning faces the dilemma of
dry and abstract theoretical teaching, shallow student cognition, and insufficient practical experience. To address
this issue, this article is based on the EAT teaching philosophy in international innovative training technology -
Experience, Awareness, and Theory. The blended learning VBSE platform built by our school effectively embodies
the advantages of information technology in teaching, and students enhance their theoretical understanding and
integration through practice. Intended to guide students from “passive acceptance” to “active construction”,
achieving the coordinated development of knowledge, abilities, and literacy. Teaching practice has shown that the
VBSE teaching model based on the EAT concept significantly enhances students’ practical perception, strategic
thinking depth, and theoretical application ability in marketing planning, providing an effective path for innovation
in applied undergraduate marketing courses.
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