HE ST @ Global Science Publishing

Journal of Education Research

FHAME5CDI0 EN THIZEHEE I F LlIFh-
UEEF A

iﬁ
B hiLIAEE WRAFFIZ, BRITARIE

HE: Mg 5 L Tilfe bl TG THIE, THEHELEAOHPHEXEZ R OERE5 T EN
BAFANEBADFRA A DERSN . ALATCODI0 (MB-i%it-RA-24) X, FiFT7 %
AHERTTHEHF LHFH X032, BdREFREMEARK, FAERLTHIHEINHGE
o R AR, BT FIRIE, A TODIOK XML E 5A13H Kie BRI F A0 [ HAESE
AL, DGF AN DR, AR AL

KA DI F#Hard; REF; "HEHEL, HFAH

Teaching Innovation in Marketing Specialty under
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CDIO Model: A Case Study of Retail Studies
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Abstract: With the Change of industries and the increasingly dynamic market environment, the traditional teaching
model of marketing majors needs continuous innovation and improvement to cultivate students’ practical skills and
innovative thinking abilities. Based on the CDIO (Conceive-Design-Implement-Operate) model,
this paper explores the innovative path of the teaching model for marketing majors under the background of industry-
education integration. Taking the Retail Management course as a carrier, it thoroughly investigates the importance
and implementation path of teaching model innovation. The practical results verify that the teaching reform and
innovation based on the CDIO model can significantly enhance students’ practical skills in job-specific operations,
train their innovative thinking, and thus comprehensively improve students’ overall capabilities.
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