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Abstract: Based on the practice of the “iRead English” WeChat official account, this paper explores Chinese-English

bilingual cross-cultural communication strategies of Chinese idiom stories from the perspective of new media.
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The study finds that idiom communication faces triple dilemmas: language conversion, cultural interpretation, and
media adaptation. Although the modular design of the official account meets language learning needs, it suffers
from low interaction rates, limited reach, and insufficient recognition. The root causes lie in the conflict between
translation strategies and communication goals, the disconnect between cultural context and audience cognition, and
the mismatch between textual form and visual ecology. The research proposes that we should achieve a leap from

knowledge transfer to meaning sharing by constructing cultural interpretation paths, introducing visual narratives,

and activating community interaction, thereby enhancing the effectiveness of Chinese cultural communication.

Keywords: Chinese idiom stories; cross-cultural communication; strategies

1 5|5

BB SR A R N RS AN T BRI 21
ARG 8L RSO I E B A, R, BT RS A
SCARZ2 57 R L RS T R R D SRS B LA
SR 2 AR EREE A, LA IR S AR BT
ik, DAHASH ML, BIE PRI 2 oA RAE, A
SACERREN TH0E S AR R W Lh
[ SCAL B SO AL HE SRS B A% 1 07 30 i 4
PRI, R T A O U A% R SR 1 PR 4T
BAL. L, ABEFRMERE iR AR
T JFRSGEWETC, RR W A BB ARk, S8
B [ R S A R SR A

2 FEINERSENEEENIRSHIR
2.1 FRBHR: SRRRSEFREHF

AT, E ROE R R XUE AL AR Y UL G
RS HBN DR R 2 T SRy o 4RI R AT
e E R RO RS ITERRE, TEORE
] SR TR A M s iR, b SR
TR RS ST BRI

IR, e ] R TE W RS S A R S T S A
SN FERTE AL, (R ELIEET XS BB S 1 R Gt
TORDIIRF R HBE A 1 s S s SCA AR R A7
FER IR 15 ASEE . IHEAEE . 15 ENA
PSR T8 7 PRI AN 2 ) R, AR i v 3252 IR

« 16

Mk FE 1)@ 1], Cho  Eunsang X &y B 34T 1
REGNNE S F R, B ROy i B S 3k
B, BT AP, SHIEMDGERIEAS % B AL H
P s, A A AUEAR SR A E, L
MARFRE S . BARBOEAEAFITE S s
AL R A B SN bRy RE, (HHHE SAE SRR
TR A AR A B A o AR AR “9R
FIEESCHRTIR” , EFEEE SR RN RS
xR Pk 2]

2.2 fEHEELR:

LIBESE: kS5 o

DOBRGE DL “ SR EE” NARFFE. Bk
P ESORERSHRIL, X R0 A% faE 2 DA
B MBS ER, SRIG N 502 8] P B4 %A
Al G, 30X — G5 A6 1 22 S A0 s i R T I K AR B A
[3]. H WA BGE R XAEE. HEA
SE . EHIRMARE R EA R, DL AT
ZFEME FER R[] E LA () = ANJEiF
AH300 B IE A, R AR ANE S S L
S—NH—IEF " AT BB RE4]

2. AR BB B OGRER

o T S P E SO I A A, S OB
HAR RO (1 7 st i, S EARRI AR 15 SR,
FEFAE AR R “RTE S o YRS )E
M “ShE” “ER7 FERWEZAETAE P A

https://cn.sgsci.org/



hAREE: HTIEAR RIS th [ S A S DORE B SR AR SR e —— 2 TR AT “IDERTESC” SRR
Miao Ma, et.al.: A Study on Chinese-English Bilingual Cross-Cultural Communication Strategies of Chinese Idiom Stories from the Perspective of New Media:
Practical Exploration Based on the “iRead English” WeChat Official Account

FAE, FAEBIMRREVERNIE . EEAMB IR EAH
B EREREE. BEERAL. BEER AL
5 22 Ph B E V] U DS B SR MK [S]. TRE BRI, R
SR FE A S A B T Sl AL B o RO SCAL
H (6] A SCAL = T A% 3k B S IR = o
3ALRIET: AR SR R BLK5K )

24 T RS T XU T A% 47 T Y S R PR R . —
JiiE, AR GUART R YA EEh PR AR, A
[7) i HH A S AR 8 52 A S R B A 7, AR
AR

F—I7 M, HEAAT G B RTR A R,
s AR . kTR, RAEEZ
ARE ISR ST, A eI 5 AL FR B AG[7] -
WREYNERGE “fhib” 2K “ET7 i
fr, JEM “Er” HEIREILN, BT CENT &
FEE A, W CE R AR

FTUAE B, A R OO A R AR AE T I
BN BEIN ]. 38 F BT E . STIL
B sE B B @R A B B, SR
Wi 25 A AR AR A0 el AE R P AR A% 3k i DR [ S04k
PR IR B S T, 3 G 0o o T R SR R v Ak Ak
B, O B IR AR AR A R (1 170 L

3 SRR AaRSHEERRES
R

“UEETEIC” A AT BRI PURGE T AR 4R
Rl i g, IR P AR SR AR AR 1 1) — i
RISEER o %A RS IEB AL LT (R S e
) 80K MU M FH M NARIEA, T R4
RANSES AP

3.1 FERES I EREIZITTEXLERE

MA BRI RORTE s ARG HESCHSL T Y KA
Mk, BARIIREHIRA . M. H—, HE#k
FXOEXT I, B Sescmise, DU 2 BRE
KIEENK, AE 2 ARAENG B B AL A, L,

JIVE RUTE A HERE L, BEARAE SO RE, T B AR E
BRGEREAS LG L=, WAZHEREY

JEE s AR SIMEE S, W BN B

https://cn.sgsci.org/

MU BIRE A, X BB ESEBLN AR B AR
B UHMENFE” BB, FDY, SN BRIE K S
R, A5 s S Sl TR AR RIS &R, IR
B e), HEGR N A SRS TE S I TRE .

X B BT R SO AR T ) S U
B, AETEIREEE SR, EA M ER%
2 R AR . NN EIRFERTE, 80 KIE TN
#PI R, B E AU REIEEEZ ARG, A
A AR, BRI SR Z Tl .
PRI, NAEEILOCT N, MLCESBEE, sz
K& shmSEsin s, £ 2 ERG TR
XA AEIE.

3.2 fRHERSh: NECEMSERNE

A L, ARSKIEME &, KM
AEALHERR 5 5 BHEIE (SRS . R HES S5 G —,
T3 T R BRI T s HEE AR B 1 R 8 P
AR, NWHEEREF TRt SRet. &
ARBAEE NN R0 5 i, BERRAR T 18 = 2R
TG, HoAZAOMRME T ZRES 56, 2a
P A B B3 5 T R ) 18t

B FHUEH BT EEAFE VRIS X B S AL
e AT IET VIR XU Z AR, JF T
)& R TR AT R, NN B SR
BIRER, 46.84%MZAME/RE S, 16.46%&
HEF; 55.7%B/RT 5, 16.46%4% 5, W
DA SRR, R, B KL R
AR TSFEHESCHRA3 %A ME, HEH TR—
T 2 N BHPE A EE BT AT R, R BE TR IR FE X
o XA AT I EBALH] A 78 70 B0E 2 AR
ik, AR LD “ g .

4 RIS ARSEERRSEE

JE[ES
4.1 BEYER: EABRSIARRE

ML KRG, AARTIEE—FHR, Kf
SO FEHMES, MIEE1905 N, “FEIEE 25N, Mk
G, HilB70%mERAMEHEESE 8, BF
Ky ee Rt S . R SUOR T, BT EESAAS, P

o 17



FBaEFE4H
2026 4 B

Volume 4, Issue 4
April, 2026

PHEE0.724, 60%ESCTE ni e, Sk i A B A
FIARPEHRBES| RS BN . B o, #0324k
NFAEF N FERNMNELFE, ARGHEN N “F
ATRE” , TRARERD, SERZAKMER. o
BN REES .

KRR WSS TR SRR PRz
FIE: —J7HL, YL TR S S hRE
ok, (HBZ R IE S B TT, HE AU AR
B EEEEEN; HJrm, AEEARIE T
A AR E I, (HEk = ZRALHIRIE T BL e
MU B )RS, RAETE 0 IE Bl A Y
FERRRE . AR 3200 “ 5 Fahm 7 “ Rl
P CPRARSCTE R A VIR R, IRREIE T
HITE S S s 2 T 2B

4.2 [n)@AY3H:

1L IES R BIPESRNg 516 BRI M /)

NG R SL L (b [ R s i ik )
TENWNETEA, WO ER S, (BAELRRS B
P IeE 5 Z IR Z A G . — 70, NiERiE X
MM, P R EREEATEGE, Wk “ EIREs
J&” A “Supplying feet to a painted snake” , HfE
BT E S WAL B A B GR T 22 IR S 1B T
S TS E Y = & 7/ v | 7= WA DA AT =
8 BSOTR AR B SO B b R T R A B F kT, H
59 7 A H SRR . — T, OB R
B B IRZ A, (H 32 IR T 0 Rk 1 4t
RRAE, A DL 57 % 5 I R0E 1 )5 1) D B R S
B

2. XAETH AN ERESE 5 ST A R R PG

AMRSGEXHEBEZ RS T %257, W
WE T “BOBME” B, BRI E Bk
OB CUENEDT . AR, AR R R
B, X—HiRMARIESR. REERET, RigHK
B STAG N IR 5 T 32 AR RN RIHE S8 22 8] 47 76 X DL
IRE MR . DL M AL R R, e R
M EAERREZREY, (Ahs EHARIEREfE., &
ERAAE, S RAPIRA SR, T e T
SALHIEE R AR RAE, S oCcE R

<18

ERf e, BEot. SRR R SRR S . X Fh
O GAEMIRIPT S, N s AR B 6 R e ph 2 O 3
R, 45 SO AR L AN AT e 1 =7 1
(Lord Ye's professed love of dragons) &AL, 72
RS LE T BREIM T HFEAY, HEESE
HEEE LB S AN Z B, SO
L AEAE I8 R R R AR RE A

3AERRIZH : BRSNS IR BB EE G

MAERRBENRE, AR TG RS
WA E et . —J7 1, AHECT AL G405 i
Vi, AT HAEINNES RIS LS, (HSEbria s
T H ZHLEI R BE AR S PR X Z RS 5 AR,
v 5 PRI RISA 7903, 52 AR S Bt LA A 9 9 2
WahJy. F—J7H, B 6 Bakin AL,
A “HEL” 8. AT USCE N
DA S R IE R, R, Bl A58 4 A 4
FFHMERESTEREREAGR. RIAE. ZA
WA I SAE 7 AT pEEdIREK, 1ath
FIIE T 24 AT 205 32 AR 2 18] (1) 22 8

5 LRI SERET
51 ABMK: MEGRAGRIIEXYHEE

HSG, AT i EA RS R T
87 o RPN SCALTE B SR, AT AR LA bR A
fiff MR SO R T Abk, DAEISC. IE]
. BA4ETEERA, RIEGES G EES,.
NVt S BRI A, 32 A EE s AR AE 2
H, WREME X IR R A 7 ORI
A EAR MR P AR i P 5N SR O B
g5, wek “AmASET 52 ou oIt ok R
NG —7 SAEZRY R X TR ES
Mo R DABE XA RS2 AT K, 20 R R 2R
TN AR aimr it N RN i 58
SCy “HERTRR ORI SCALER S “xFERRR” Dl
BRI RIERTRE L RIRNE, KB A .

52 FEREIHR: MBE—IRAEIRERE

B, AT LR G AL AU T
o BPXR AR s BtahE 7 A R 1

https://cn.sgsci.org/



hAREE: HTIEAR RIS th [ S A S DORE B SR AR SR e —— 2 TR AT “IDERTESC” SRR
Miao Ma, et.al.: A Study on Chinese-English Bilingual Cross-Cultural Communication Strategies of Chinese Idiom Stories from the Perspective of New Media:
Practical Exploration Based on the “iRead English” WeChat Official Account

Ko PR AL O S T AR 1295 B ) 2 i B
TH SRR, DARLDE T 5 PR ERAR [ TR, 30 o 1 Bk
iy Hik, HWESERNZFAEM . WHE
BT — R R OB MR B R
AiE” SN g, DUEKSZ A . L
=, MR AR . R — A RS
JAMR, KN ESREBY . PN, TikTokZE AN
P, WRIEAFEEREETIERE NS, SR
TEfhIE o

5.3 BE@hASK: MERRELE4EEHN

FERNSZ A E BN 5T, AT ABOE VE IR X AR 3 2
Ao AMTHZR CBUEBE” AR L
ENUGHE, 513 AR T H O RS A B AR R
WIARIE RIS, R IR X F AL s ST X8 1 25 1) o
iz B F BRIt [al R AF e, 0 v bR LA T B
Jil, EIEAARERE . HIR, HESZAILEINL .
HRZOEES SNEER, WIEE K 2 I RE
WO ORI AN, KA B
BB R AN I, R R SR,
=, FEALKEESRBIAIRS . EWITRESZAGAMT, i
BRSSO SCAC B AR R L L A A R AR
PRI, 9 AL SR AR S 4%

B2, RSO A% AR T HESD B 5 S A%
FEN CHfLE” B 2 4EILA1” ol AR

Copyright © 2026 by author(s) and Global Science Publishing Inc.

PRSI SR, B A RS T, 5
B IAMRE RS S, IR AT T
A AR 1 B SNBSS, FUELE
o [ A I RSO “UEL (63,
B

SE R

(1] B Ja .38 e i iE 1 35 9 5 B SO AL SR AT (1] 3L
Ii,2019,(05):127-128.

[2] Cho Eunsang. A Linguistic Comparison of English and
Chinese Idioms: Focusing on Historical Contexts and
Cultural Implications[J]. SHSS, 2025, 7(4).

[3] BRSO A o 2R T8 A 24 5 1 R LS R DU
) 5 2% [ P A o ). ¥ 319%,2020,(03):23-28495.

[4] £ 5. AN TE F A E N B9 DO R 9 — — 2
T E) = ARFEARN HH T P E
1£,2019,40(04):156-164+190.

[5] . U9 5 4% B HR 70 €2 1] 1) 20 SR B [ 0] e A1 22 Bl
2£,2014,(04):225-227

[6] TLFEIk. SCAAL AL A T DUIE i 5% 3 S AT 55 [7]. 380k
IR AR 2224 41,2014,34(08):89-90.

(7] FK 3T ST HE 1 5N 2 7 SRR SO I s 4
[D]. % kK *,2022.

[8] P te. “ NJamia Lk " HR SO HE 10 % 5
FR[I] P w2 RE,2020,(12):149-157+164.

This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).

http://creativecommons.org/licenses/by/4.0/

https://cn.sgsci.org/





