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Abstract: Objective: Under the strategic background of “Healthy China 20307, to explore the strategy and social
education value of WeChat official account in the dissemination of pharmaceutical services, and to provide
practical reference for the transformation of pharmaceutical services to health education paradigm. Methods: The
“Yao Yuqing He” WeChat official account platform was constructed based on the learning theory of modernism,
multimedia learning cognitive theory and social cognitive theory. Through personification IP design (“Xiaoqing”
represents Western Pharmacy, “Laohe” represents Chinese Pharmacy), hierarchical content supply, and multimodal
dissemination methods, pharmaceutical health popularization is carried out. Using a combination of quantitative
indicators (user coverage scale, interaction frequency, update frequency) and qualitative analysis (audience cognitive
changes, behavioral changes) to evaluate communication effectiveness. Results: During the implementation of the
project, the number of official account readers exceeded 500, the cumulative number of user interactions exceeded
2000, and the content update frequency remained > 2 times/month. The audience has shown positive changes
in drug safety awareness, knowledge transfer ability, and health beliefs, and is able to apply popular science
knowledge to household medication management and daily health decision-making. The pharmacist team has
completed the transformation from a “technical expert” to an “educational expert”. Conclusion: The pharmaceutical
communication mode based on WeChat official account can effectively improve the public’s drug safety awareness
and health literacy, and realize the transformation of pharmaceutical expertise to social education resources through
anthropomorphic IP design, multimodal content presentation and data driven precise intervention. This model
provides a replicable practical path for the digital education transformation of pharmaceutical services in the context
of Healthy China.

Keywords: Healthy China; WeChat official account; pharmaceutical services; health education; communication
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