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Abstract: This study takes Douyin platform users as the research subjects and, based on the Need for Cognitive
Closure (NFC) theory, explores the behavioral differences among users with varying NFC levels in short video
marketing and their impact on marketing effectiveness. The research employs an experimental design to compare
the differences in immediate purchase conversion rates, brand awareness, information retention, and product trust
between high-NFC and low-NFC groups after watching short videos of necessities and non-necessities. Additionally,
it analyzes the influence mechanisms of marketing forms such as dynamic subtitles and comment section interactions
on different NFC groups. This study constructs a theoretical model of “Need for Cognitive Closure - Product Type
- Marketing Form,” aiming to provide precise strategic recommendations for short video marketing and promote a
shift from “traffic-oriented” to “cognitive fit-oriented” short video marketing.
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