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Chinese research on consumers ‘purchase
intention around the Olympic Games and
manufacturers’ marketing strategies

Xian-rong Liu
WLSA Shanghai School, Shanghai

Abstract: This study explores Chinese consumers’ willingness to purchase Olympic-related products and the
marketing strategies of manufacturers. By integrating the context of the 2024 Paris Olympics, literature analysis,
and a survey of 313 respondents, it reveals the current state of Olympic economics in China and consumer behavior
characteristics. The study finds that Chinese consumers primarily follow the Olympics through social media and live
streaming, with their purchasing intentions driven mainly by recognition of Olympic spirit, product design appeal,
and host country effects. Among these, young people show significant purchasing power. Sales of Olympic licensed
merchandise (such as mascots and pins) are notable, but high prices and lack of practicality are the primary reasons
for non-purchase. This paper provides theoretical and practical references for Chinese brands to seize opportunities
in the Olympic economy and enhance marketing effectiveness. Key words: Olympic economy; purchase intention;
marketing strategy; 4Cs theory extension
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