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本文深入探讨了数据驱动下的“码上供销”这一数字化供销体系创新模式。阐述了在数字化时代

背景下，传统供销体系面临的挑战与机遇，详细介绍了“码上供销”平台基于“1+2+3+N”模型，融合区

块链、大数据等先进技术构建数字化供销体系的实践。分析了数据在精准营销、供应链管理、产品溯源

与质量保障、农村金融服务创新等方面的关键作用，以及对盈利模式和推广模式的影响。同时，阐述了 

“码上供销”在畅通流通服务、完善为农服务、提升农副产品销售等方面对乡村振兴的积极贡献。最后

对数据应用和供销体系发展的未来研究方向进行了展望。
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Abstract: This paper deeply explores the innovative model of the "Code - based Supply and Marketing" digital 

supply and marketing system driven by data. It elaborates on the challenges and opportunities faced by the traditional 

 supply and marketing system in the digital era. It also introduces in detail the practice of the "Code - based Supply 

and Marketing" platform in constructing a digital supply and marketing system based on the "1 + 2 + 3 + N" model 

and integrating advanced technologies such as blockchain and big data. It analyzes the crucial role of data in precise 

marketing, supply chain management, product traceability and quality assurance, rural financial service innovation, 

as well as its impact on profit models and promotion models. Meanwhile, it expounds the positive contributions of 

"Code - based Supply and Marketing" to rural revitalization in terms of unblocking circulation services, improving 

agricultural services, and enhancing the sales of agricultural and sideline products. Finally, it prospects the future 

research directions of data application and the development of the supply and marketing system.
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