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Abstract: Cultural and creative products inspired by Tianjin’s folk traditions serve as important links between
regional cultural resources, tourism experiences, and young consumers’ self-expression. They also support the
integration of culture and tourism, the upgrading of urban consumption, and the development of the city’s cultural
brand. In recent years, Tianjin’s folk cultural resources have increasingly been incorporated into creative product
development, tourism experiences, festival markets, and local souvenirs, strengthening the city’s cultural brand
and expanding cultural and tourism consumption. However, more effective approaches are needed to translate
young people’s cultural interest into participation in paid experiences, purchases, and social sharing. Situated within
Tianjin’s cultural development strategy for the 15th Five-Year Plan period, this study draws on the circuit of culture

framework to examine the challenges and underlying processes shaping youth-oriented communication and the

MESTH : AL R 20254 5 K3 i 77 224k 2R 2RI T B R SO 7 TR “ SCAIa BRI TS 37 RV RAR SC A
S IF R IEG= ERH FINLEIRT R 7 (EHES: TITWQNO06-10) [ B e .

TEL TR Hepf (1985-) , REETAM RSP 5EMEGEI I, EESI; FHEME (2004 , KETILKFEEFSE
P AR

https://cn.sgsci.org/ o1



- RECN-KY-
202698

Volume 3, Issue 3
September, 2026

translation of engagement into cultural and tourism consumption. It seeks to identify ways to further integrate

Tianjin’s folk cultural resources into cultural and tourism consumption settings, enhancing their market vitality and

communicative impact as urban cultural assets.

Keywords: Tianjin-style folk culture; cultural and creative products; youth-oriented communication

Crpr SRR T 22 o0 T R T R e A
Mo R R A A TUE R R0 R, #E <l
ESCH AR 1], BURTR S RAG SCALE N IRt
AR OO, T8 W A HIRES SRS s JF
FIZE AR ST ST i 2a B SESCAE B DR A
HY, B “SEREERSCHRE AR TR, IR R
RGN PR, DR et A
i P NSO IBEARIRE 7 5 R U7 SF 2K
IR M P B Y R RS STAL RN SRV 3 SEBIL
Q&R AR T EET A

SCAN AR N IE AL GO B TR T AR 5
Yy S MPUACTHE P F R A B E A, BB oI
TG AR 5 7 b A AR SR v 2l 2% ) B 2 43
Iro WHBTEFEALSR, JFART S F B E AT
EACHEST, MRRERSRIE. PRIES. W
SN SAL SRS, A IE N AR AR T
SN S (T SN K N A e - S R D W
TEAUR AR BRI AL N T 4F TR ARG ]
VASKL AT AT R SORR PR B AR, 2RI
KA SR L BOE SO 28 77+ 1 9k
T SCAL RS ) ) B EER A

1 BEiESSIULEN: RREMEX
R B R 5 IR

FER B AR SC A S R i b sk S A 1) EE 2 iR
gy, HFRIE OISR L W3 Ty VAR R A v 2
FACTE 71, RHESN ORI A T TR S
R R AR BR . IE EE . Je NIKE
. MFEIE, KREMERB TR, DR
L HZEIR . RIS R B T AL TS
dn i, SRR T BRI R LA

D

MRS, RECHEREZRMT. X =%
e AR R, A E E 2R S CAH RSt 4 %2
Tl ERRARSER T H 49000, TR AREA RN
TiH3570[2]. FmE. BB, &, MHAEMZ. &
TS REMEAR T REFRIE, BASMILZ, W
AL s BREEAREG . T DAL b A i £
FAL, NEIRERAR SCOE FAE RSO 7RO A2
PN AR, WS RE, RiECHE R 5.
FEm I R AIERE T N B R T — e . — 2
TV P s AR R . U TUORE . i
S 70 N ek N K (A= RS S E |5 Grg N ST
IETE BCAER BRAR SR RN o R 56 RN 5 1) 81 B 4
o ZRMEMIESELERE. BT FEELE.
NKF TR, NETF TREER O 5, Ok
AR T BRI R AL . RISV SRR
Wk, JEBTFAERRE . SCOIF= MW EERRER R
W, RARAT R s FraE &, RESURIEEN “F
K [\ st RS DURARLR” AR,
MAEFEALEE, AR BAR SCOI = it B &gk — P 1
) R B IS 26 IR, REFFEEAT
WG W SORIP, HEH Y RTES . R
i B R, HIUR. B2
AR WIANE 28 5 CaIH RERB K g . XL 50h
RAG SO BN AR5 W SERME AL T 2K
A (A

JREFEREANWT Z5 5, AH T A AL 376 1) 5L Br
MORE, BURRAR SCA = 5 R 7 AT 2 N A R
T A% 36 TR B e A S Re A A R SR o I R 3
KA TTIH : — =& X RIE AR = A5
f], 0 7 e AR AL G B+ IR A
AN, SN RAER. TEEENITSEN

https://cn.sgsci.org/



SR FEIRIRAR SR i T AR AL RN I 5 B AR AL BT 5T
Yan Bi, et al.: Dilemmas and Optimization Strategies in the Youth-Oriented Communication of Tianjin-Style Folk Cultural and Creative Products

MERIL s AR R AT R S S AT AL
W, SEFEEA e FR. AL FHALE
FHHEDFIERAL, =RMMIPES A,
HHEE. JATK. A RERLET5RMESH
HATHERIEE, B ARIE B — 1M I 9k i S 61 i
PR R DURALHR S R BER AN, 2k BN
el WSENT L 2 ARG P S i3t 2 T fT # AN
AL, UM T DGR I S AL . T B AR 2
FHERRIRCR

2 MIEDH: MXHHEREEERGER
¥5LiZig

B IR RAR ST 7 ah T AR A A% HR g B S
PRI, R B m] 2SO i R SCAE RS (B A 4
A SO TR T A B 5
—IATEAE AL AT T S, SRR AR SORL T
AR BRI R, DS ERAE A
SCRAL S BARE WS Z IR R sh M AL 3] BEEIX —
B R, RAE B/ PR AEFIRL S
WML RBRA AT HESE, 93RS SOF AR
FEWFET 7= fh ALY, T AEAE 2 3810 (1 30 A A A
B VOB ER[4,5]. Rk, FEREAA ST I
HHEAAEE, T B SEMT SO SR an i e e i
SRR R EPRAL, LA AL TSR
B 43 W\ TR S R AR S R B e 36 1) 2 5 L U
. BHIEEm . ANKEE, MEME RET
AR SCAL BRI I S BIRR AL, LT R 2 R
P DR dh LR N G, H S H SR
HR, AETERMRIE T RE IR, AL
RS REANER SRR SR L. 4G SR
WA EEEERRNBAEE, AR X—Fiid
FEVAGH DY AR L ORHER R X o

s ORI B SR R O T EL R
I B iE 5 o X — RO BSCACTE I )« SRALE”
WA RS EAT P S O PER AT, E
HESOFAZ HEh s FH 98 B A i A
ReESMMAEGRR. 0BRSS, Mk
ORIAE L T 2GRN SR,
HUE S S AT 515 B AEARM Z 1 . A0 S8 i Al

https://cn.sgsci.org/

PAMNAEAR BB AL PR . IFis . A0 22 (1
ERIE; NIRRT A ST T A N T
PRI . ANPIRAE RIS M h 2R AT
B AT LA T5 1 BRI A g R AR st AT A
AMME . B BEIE I, SCHART 58 5 N “ 4
B GER BT .

B, aIMESE B RN AL
Ko R JRUR R SCACOEIA AR “ A= 2% 7 3%
o SO S BEAR S B, AR AR B . 3C
W BTIRRE S SEIVH e e A, AR T H e i A
K EBUR T RS RS R EH AR 5 U
S TRl S SR ORI SE, HH
WA R REM R RS . R k4 .
PR, HEIR RAR SCRIA RE R B AR “ BIRAEEE —
VNP xS T VA S 22 2 L Bl = NI DA E R
THMIE . AESATHE, BT RIS AETZ .

=, BRI TP 2 3 e AL D it b B
PR R RO ROCHAEIA T CINFT AT, R
HERBTIRER, HEEFEEIA BRET HEE
. MHIEFE. AR, A RERESH R
AHRE, RS GRS MFLRR.
BOGENLANFFERIZE, MBS “TuR L A
PG R R ED B AT SR AN R T
BT A S, AL I R AR RS B L TR
JRANSCAL B 3 e o FEIRSCAL T RO BR . T
PG KM, BRI ARARE, &
FEERERR . EEMFMARI IR, HiL
AT ATARE . ATATAE R T ST B

WU, SRR t R RS SR T P AL
e X R U RCAIEA ) “ R 5«
AP . BUT T B RES PR AR R SR
AR ILRE, AH “HE UL AN 6 SR R SE A A%
o AL M EZ BT G 5k REAR. %
GINEL AR ROBLERS S 7T 37 A 7
%2 EALRR M. RATEAR RS, SRR,
VASEN S 2RSS F P o AR S SRR
K, AR B R AR, A REIR AR SC
QUMY G HESGAE [ B e AL AT 7 A% 3%

HUE Rl L, HEhEIR RAR SR AR

3.



HEIEHEIM
202698

Volume 3, Issue 3
September, 2026

o, AREOURKEE — ™ fh st SURIE ), T
REATHE SO BRIR- 3 SR - i RS- S =t
AR - R AL FESEEE 2%

3 BIEMESUEERN. RREEXE!
an B F L E B SR H B TR (LR

RS SRR, I SEE AR SRR
A fe TR MO MF RO R, R RIS S A
WIS B AL N 8 5 BRI RS . T
M b AR . BIE. Fi2EEE, 5%
e AR IR, AU ST FEAETE S RAREE: &
MFHE. RS S5HFEACREMGE G K
RNKREHFRRE S FEH KT RMAME. [
i, A R AR L 7 R AT
oy s, s “AftaEE” “uftafd
e, HESIEEIR RS ST R AL E VR 7E A 5 X
NGB

—RMEN R, e HE S SR
WREST . BRI TG AN A L, B ANAE ] 5
B R BCR, TAET RIS AR U7 A
GRS . NMEstREL. Fi5. SR ERALIEAE
APERAL = fh B, SR MEBEANSEST L Ip A
R RAT WAL R 4y s m iy 5. [
W, ARFEE SO TUKIE . R R
WL ARBARLG A RS A SUIRERS, TERL “BR e+
AR+ T G, SRR ST AR
P20 A AT T B dh AT AL

ZREBERBIE LR, smACIE T SR &R
12 SCHANFEIRIE G KRBT R e . IEBTIIFRT 5 &R
Gio HIRSCAHTRIEEER,. TR R HARER
[B1565, BABGRIERAIE 11, EBEFEE A
H A5 A . 7 X2 B AL Aol M A
NEESTT, EARBEAN . Tk B BT
RARMFESCRE T, ME@mERE. BAER.
MR T 5 FRIREEAT RO 5 AL, REAA R
HWT AR5 HROE ML R 7
fn T AN B B AE S — TR AORE Ao AR, i A
G —ALBE KU . R A AT R 3 R E O
Fro BB E B dh RPIALAR N 2R, A EEIR

o4

RABSCRIM “ B2 a5 7 FE IR “ 3T SO T
FacE” .
VYR DAL R R, TR T N B ik B 0 SE
R RE . HFEWALTEADCE R & g, HE
TV RSN P 25 s 3]0 S A ) IR S % . 72 N AR AR
7E b, NGRS i R I YRR g s, ik
FEBMEIRAT HE A R Z AR
o fEFHARE L, Mg masE. JEMAL.
AT FRUMESEAZ IR, 30 IR 21 ) S 2 18] () B
WA, AP 25 B, EgTRaE. KA
). IR REEAILAETT R, BE R
MNEREACN SN, TERC “77 - 1R -0 -1
4% HITEA.
fR R A, B EE A RIEE
AR TR 185, AT &3 £k
B) T 25 IR 5 o) B S . HEB IR B AR S Hh 4y
BOT K b RIEE AR, TEAEIRERER, CEI&
Ty 255 0 R R 2T 1 TR g ST 2 A
e TR, BREEIFERERfE RS
b, W RGHIEFRAL Fla B, Wit Rk S RIE P
[FSE IS () R, B R s BT R N TR e
T o AT HA AT e R L T v ) B R T Al 2% A i
AWys, JFREBEN. dEBARA/ N E )
A, BRI REELS . R B,
FHARBAE AN SCBE . 25 S AT
TG ER 4, R IR RS H AR ME
=G . e ErLmI AT s T g s,
MBS LT 2RI BRI AL A AR
B3, TERER. RIS, WS, HZEEEZNEE
Bk, BEEUFSI S WA E, &P
T s S-S VR R AE R, DR IR R A SC B 2
TERFIA AL R R ) P DR
SE R
(R SR ZE o Tl KA EH IRt S R RS
HAFAEMYPEY (ZOZFHEF—AF/)\H P EL
FESEREET T TR R B e S BGET) [N].R
A HIR,2025-11-28(01).

2T NI RO —— RS AT 70 G i i

https://cn.sgsci.org/



SR FEIRIRAR SR i T AR AL RN I 5 B AR AL BT 5T
Yan Bi, et al.: Dilemmas and Optimization Strategies in the Youth-Oriented Communication of Tianjin-Style Folk Cultural and Creative Products

T B 1AL GE Se Ak AE WL EB/OL ). RV K 238 181 /9,(2025- [4]Johnson R. What is Cultural Studies Anyway?[J]. Social Text,

03-21)[2026-9-2].https://news.tju.edu.cn/info/1005/267539. 1986(16): 38-80.

htm. [S]Leve A M. The circuit of culture as a generative tool of
[3]Du Gay P., Hall S., Janes L., et al. Doing cultural studies: the contemporary analysis: Examining the construction of an

story of the Sony Walkman[M]. London: Sage Publications in education commodity[C]. Joint AARE APERA International

association with the Open University, 1997. Conference, Sydney, 2012: 1-12.

Copyright © 2026 by author(s) and Global Science Publishing Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).

http://creativecommons.org/licenses/by/4.0/

https://cn.sgsci.org/ °5.



