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Connection”: Research on Enhancing the Consumption
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Abstract: Against the backdrop of cultural consumption shifting from functional satisfaction to aesthetic experience,
identity expression, and emotional value, museum and heritage resources have entered the consumer market through
digitalization, IP development, and productization. Consequently, the competitive focus of cultural and creative
products has shifted from “whether cultural elements are present” to “whether an identifiable, comprehensible,
and sustainably interactive cultural value can be established.” This paper narrows its research scope to digital
IP cultural and creative products derived from museums and heritage institutions. Adopting the perspective of
symbolic consumption and drawing on cases such as the Forbidden City Cats, Sanxingdui, and Liangzhu, it examines
the interrelationships among visual symbols, cultural narratives, media interaction, and commercial extension.
Addressing current issues—including symbol homogenization, superficial storytelling, short-lived interactions, and
fragmented product development—this paper proposes a value-enhancement pathway characterized by “cultural
decoding—yvisual stereotyping—narrative emotionalization—media interaction—product matrix formation.” It

aims to provide a reference for design innovation and commercial transformation of museum-related cultural and
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creative products from the perspective of the Digital Media Art discipline.

Keywords: digital IP of museums and heritage; cultural and creative products; symbolic consumption; emotional
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